Real or Fake?

PROVE

Ensure safety and build trust

Counterfeit cosmetics pose significant
safety risks with a long list of dangerous
ingredients including E. coli, lead, mercury,
cyanide and arsenic
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Safeguard quality
and your bottom line

Consumers expect brands to
safeguard their supply chain and

o retail channels from counterfeits
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Savvy beauty brands have
created apps that give
consumers a personal,
customized experience
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Smart products allow brands to
personalize product info, offer

\/ promos, invite customer comments
and questions, etc.

100%

UniSecure® Brand Protection

A covert, non-additive solution that works with your current packaging

Prevent Counterfeiting | Stop Product Diversion | Engage Customers

TheTalko - 13 Terrifying Dangers of Counterfeit Makeup
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*Netpak - Interactive packaging : driving new levels of consumer engagement






